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for the Second Quarter of FY2013

§i°KI ;l l I Overview for the First Half of FY2013

Summary of Profit and Loss

(Billions of yen)
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*1: 1H FY2012 Results: Overseas subsidiaries actual result for the 9-month period from January to September 2012
(Overseas subsidiaries fiscal year ends were revised to March in FY2012.)

1H 1H Overseas
FYZOIZ*I . Subsidiaries
FY2013 (Overseas Subsidiaries, leference Jan-Mar 2012
9-months) Results

17.1

Net Sales 533.1 516.0 (54.8) 37.7
_ 12.5

Operating Income 37.5 25.0 (13.0) 0.5
Ordinary Income 39.0 22.5 16.4
Net Income 22.8 12.8 10.0

Dividend per Share

(Yen) 11 9 2

*2: Figures in parentheses represent the changes when excluding the January—March 2012 contributions of overseas subsidiaries
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Net Sales and Operating Income by Company (Billions of yen)
1H of FY2012 Overseas
1H of FY2013 (Overseas Subsidiaries, Difference 111_71 of FYt2(3:123 Subsidiaries Jan—
9-months) orecasts Mar 2012 Results
Net Sales Operating Net Sales Operating Net Sales Operating Net Sales Operating Net Sales Operating
Income Income Income Income Income
. 12.2 3.5 B B
Housing 243.9 20.3 231.8 16.8 (12.2) 3.5) 243.0 19.0
vlep= | 109.8 1.0 999 20 4 301 109.0 0.5 49| 07
(14.8) 2.3) : :
mepe | 1718  168| 1777 ma2| > ST 1700 15.0 327| 13
(26.8) (7.0) . :
0.9 0.2
Others 19.9 -0.6 19.0 -0.9 w1) ©0.2) 20.0 -1.0 0.2 0
Eliminations 0 0.2
or .
-12.4 0 -12.3 -0.2 -14.0 -0.5 0 -0.1
UrCeounts < (-0.1) ©-1)
17.1 12.5
Total 533.1 37.5 516.0 25.0 (54.8) (13.0) 528.0 33.0 37.7 0.5
*1: Figures in parentheses represent the changes when excluding the January—March 2012 contributions of overseas subsidiaries, *2: Amount reported at the 1Q results announcement
*3: Urban Infrastructure & Environmental Products Company, *4: High Performance Plastics Company
(" Housing: Sales and profits increased on a backdrop of strong orders beginning in 2H FY2012 with rises in new construction
housing unit sales and sales of Living Environment business sales. These results exceeded the 1H forecast.
UIEP: Sales and profit grew on increased domestic private and public demand and expanded volume from the Mitsubishi Plastics
piping business integration along with benefits from new consolidations and business structural reform overseas.
HPP: Core business volume and compositions expanded from the correction to the strong yen and consequent improvement in

\_business conditions. Strong profit growth was secured and results exceeded the 1H forecast.
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4 FY2013 Plan

EDomestic core businesses: fully harness the demand growth
BGlobal strategic businesses: broaden sales of competitive products
in growth fields and markets

MRealize return on strategic investments [1H Results Global Strategic Business]
*Mobile solutions sales : +62 %(YoY)

k *AT related field sales: +22 %(YoY) /
)

Analysis of Operating Income for the 1H of FY2013 (YoY)

_[ 1H FY2012: 25.0 billion yen == 1H FY2013: 37.5 billion yen ]

T - mess]
[1H Results Domestic Core Business]
*Housing Order(Units) : +14%(YoY)
*UIEP Company sales in Japan: +10 %(YoY)

ERespond changing business conditions (post-tax hike)

.

15.0 .
(Billions :
of yen) i Overseas Business and others
10.0 | 1 :
' 5. Integration with Mitsubishi
I Plastics’ piping business and
i Domestic Core Business enhancing sales forces (Housing,
50 E (Housing Company, Living Environment Business)
i UIEP Company in Japan)
-0.5 | -0.9 15 - 34 0.1
00 1 lI 1 - 1 1 1 1
Total Overseas Foreign | Sales Quantity B Cost Newly
Subsidiaries i i . ; Consolidated
P Exchange 1 & Composition Selling  Raw Materials & Reduction .
50 | 2012 Results ; Price  Housing Materials/ Fixed Cost
' Cost Reduction
-10.0 :

Note: Includes selling price of Housing Company within the sales quantity and composition
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Net Sales and Operating Income by Company
(Billions of yen)
FY2013 FY2012 . FY2013
(Revised Plan) (Oversles”‘_smsb‘;‘:lslis‘;ia“es’ Difference (Original Plan)
Net Sales OIp erating Net Sales Operating Net Sales Operating Net Sales Operating
ncome Income Income Income
. 31.0 5.7
Housing 500.0 42.0 469.0 36.3 (31.0) 5.7) 495.0 40.0
23.5 5.2
UIEP 238.0 7.0 214.5 1.8 (28.4) 4.5) 237.0 7.0
17.0 11.8
HPP 349.0 35.0 332.0 23.2 49.7) (13.0) 332.0 30.0
0.5 -0.2
Others 41.0 -1.5 40.5 -1.3 ©.7) 0.2) 42.0 -1.5
Eliminati(::s (;r ] | ) ) _4. 4 _1.0 ) )
Unallocatab 28.0 1.5 23.6 0.5 4d) L) 28.0 1.5
67.6 214
Total 1,100.0 81.0( 1,032.4 59.6 (105.3) (21.9) 1,078.0 74.0

* Figures in parentheses represent the changes when excluding the January—March 2012 contributions of overseas subsidiaries

4
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Key Measures for the Second Half of FY2013
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B Further expand competitive businesses and products in the growth markets
and growth fields

[Global Strategic Business]

B Step up measures to procure return on strategic investments

[Domestic Core Business] B Expand sales of advanced and high value-added products

B Continue implementing measures to fortify our cost competitiveness

Analysis of Operating Income for the 2H of FY2013 (YoY)

2H FY2012: 34.6 billion yen 2H FY2013 Plan: 43.5 billion yen

20.0 FY2012: 59.6 billion yen FY2013 Plan: 81.0 billion yen J
(Billiong of yen)
150 [ !
i Overseas Business and others
: Integration with Mitsubishi
10.0 | 8.9 ' 6 Plastics’ piping business and
i enhancing sales forces (Housing,
E Domestic Core Business Living Environment Business)
50 ] (Housing Company,
- i UIEP Company in Japan) /
; 0.5
0.0 | ! O ! _ ! !
Total Foreign : Sales Quantity  gqyin ” Cost Newly
Exchange | & Composition ! 9 Reduction Consolidated
50 | ] Price Raw Materials & Subsidiaries
: Housing Materials/
] Cost Reduction Fixed Cost
-10.0 :

Note: Includes selling price of Housing Company within the sales quantity and composition

SEKISUI CHEMICAL GROUP




St'_R—IS—U_I Revised Plan for FY2013
| Main Businesses Progress and Forecasts |
Market Trend> \

«Japan: Continued improving business conditions with concern of the consumption tax
hike causing a temporary lull in the domestic market.

180%

160%

*Europe: Remaining fiscal and political risks, but a bottoming of business conditions 140%
*US: Lingering concern about fiscal issues, but ongoing economic recovery
*Asia, Developing countries: Gradual ebbing of concerns about an economic 120%

Main Business Sales and Orders (Inde>

GS21-SHINKA!
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=l AT related field sales

L =®=IT related field sales
=4=—Core PVC products sales
=== Number of housing orders

Integration with *
Mitsubishi Plastics’ L
piping business .

slowdown

oreign Exchange and Raw Materia 100% S - A

*Forex: Forecast for the yen to remain near the current level

ww materials: Crude oil and naphtha-derived product prices expected to move upW 80% 1H FY2012 '

2H FY2013
(Plan)

2H FY2012 1H FY2013

Business Field Market Environment Estimates and Key Measures in 2H
*Housing is expected to incur a brief backlash in 3Q from the consumption tax hike, but customer sentiment is expected to
w Housing Field improve in 4Q as home purchase stimulus measures take hold
5: g *Minimize the impact on orders from the tax hike by growing sales of the new Smart Power Station product series
(ED' % Living Environment | -Further expand sales by raising our demand-response coverage for existing customers in the high-volume zone of 15-25 year
22 Business ownership (200,000 units)
e & — T X X -
@ Water Infrastructure *Strong public investment along with increasing demand related to housing construction
Field *Steadily capture the growing demand while also enhancing earning strength

o Automobile Field *Brisk North America and China markets and growing demapd for hlgb—perfomgnce products'

o *Leverage the weaker yen to expand overseas business and aim to continue growing sales of high-performance products

S

g IT & Electronics +Sales growth expected in the mobile field, but demand may be somewhat sluggish in 4Q

; Material Field eIncrease ITO film production capacity

=

w2 . .

=3 Medical Field *Overseas, full-fledged development of the equipment business and the diagnostic agent product lines

B

@ S q

@ Pipeline Renewal Field | -Advance structural reform of the European businesses

SEKISUI CHEMICAL GROUP
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Operating Income by Company
age Re 26.8%
0 ®
Overseas Sales Ratio &G o
(Billions of yen) “FY2012 is on & 12-month basis 19.7% 0 20.1%".-- " o
100.0 : 7% 19.6% o TA%69%)
16.2% 16.2% 16.4% = 7.‘1 o
12.6% ) 5.7% 5.8%,. " 81.0(74:0) 80.0
Operating Income;Ratio i
: 30.0)'36.0 |
4.9% 4.5 59.6 35.0(30:0) :36.0 tHPP
49.3
50.0 45.2 43.0 3.6% o :
=L 43.0 (7.0) 770
24.4 150 UIEP
(40.0),_ ' .
:34.0 iHousing
0 ML -
'. - -+ iOthers
FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2013
: Revised Plan Medlug}atﬁrm
Note: Figures in parentheses represent FY2013 original plan
External 2007/06 2008/10 2011/3 2011/9 2012/9 2012/12 2014/4
Envi t ' » ial Japan-Chi 2 :
n:;(:lr-émen S:tsrt'gﬁeéa?é’g%? Lehman Shock Japgr:eEa;rEhaqsL}akeEué(r:i‘giiawnoﬁrrslgggal f?igggn eslgglates ggnvfiﬁiz‘{;rtmem Consusr&piloogix e
OFeIgN
(ﬁ’;;h‘r’;‘tgﬁ* 116yen/US$  118yen/US$  103yen/US$  94yen/US$ 87yen/US$  80yen/US$  83yen/US$ 98yen/US$
: 147yen/€ 162yen/€ 152yen/€ 131yen/€ 115yen/€ 111yen/€ 107yen/€ 127yen/€
*Avg. rate for each fiscal year; for FY2013, we use an assumed average rate.
SEKISUI CHEMICAL GROUP e
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Strategic Investment Projects and Progress

[ Continue with aggressive strategic investment ]

>1 . Implemented Pha>

2. Organization
Reinforcement and
Market Penetration
Phase

3. Demand Expansion
and Market Creation
Phase

Maximization Phase

4. Investment Return

B _Housing Business in Thailand

*Commenced mass production
factory operations (1,000 units
annually)

*Launched new products targeted to
the local volume zone

EWater Infrastructure Business in
Asia

*Acquired water infrastructure
companies in the China coastal region

*Captured waterworks business in
China and public and private sector
construction projects in ASEAN

B Develop the CPVC business
and other High-performance
plastics business in India,
ASEAN

*Established a CPVC JV company
in Thailand

*Commenced operations in India
and Indonesia for molded resin
products for vehicles

HMedical Business Overseas

*Completed structural reform of the
Sekisui Diagnostics, LLC in the U.S.

*Export the domestic diagnostic
agent product lines and expand the
equipment business

HPipeline Renewal Business
Overseas

* Promote the European business
reestablishment

BT and Mobile Solutions Business

*Further expand sales of ITO film and
other products

B _High-performance plastics
business (PVA resin)

*Expand by introducing new products,
etc.

B Water Infrastructure Business in
Japan (Mitsubishi Plastics piping
business integration)

*Develop strategies to leverage No.1
market share

» Capture public, private, and stock
demand

» Strengthen earning power by
reorganizing production, reducing
manufacturing and distribution costs,
etc.

B Housing Business

sLaunch the next-generation smart house (standardized the zero-energy specs
for our housing products) and create a new market

« Increase the sales force

B Living Environment Business

*Activate the enhanced sales force effectiveness from the staff increases and
business system structure to increase coverage of stock-based demand

*Aim to expand sales, particularly of mainstay products

HAutomobile Related Field
Business

*Progress with raw material
allocation

«Utilize the expanded capacity
from the investment during
2007-2010 to capture the
recovering demand

*Continue expanding high-
performance product sales

SEKISUI CHEMICAL GROUP

§i°KI ;l l I Revised Plan for FY2013 and Shareholder Return

Earnings Plan for FY2013 (Billions of yen)
Overseas
FY2013 . FY2013 Subsidiaries
(Revised Plan) FY2012* Difference (Original Plan) Jal;{MB;r 2012
esults*!
Net Sales 1,100.0 1,032.4 67.6 1,078.0 37.7
Operating 81.0 59.6 21.4 74.0 0.5
Income
Ordinary 79.0 60.7 18.3 70.0
Income
Net Income 42.0 30.2 11.8 35.0
Dividend per
Share (Yen) o< 18 4 20

*1: Overseas subsidiaries previous fiscal year results represent the 15-month period from January 2012 to March 2013.
(Overseas subsidiaries fiscal year ends were revised to March in FY2012.)

*2: Forex rate assumptions for the 2H FY2013 forecasts are ¥99/US$ and ¥130/€.

O Treasury stock acquisition resolution 10 million shares (maximum) or ¥10 billion (maximum)

GS21-SHINKA!
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Overview for the First Half of FY2013
|

1H sales and profit rose substantially from the success of the aggressive overseas development ]

IT : Sales of smartphone and tablet computer components steadily increased
AT : Steadily advanced supported by brisk automobile markets in the U.S. and China

MD : Development of the diagnostic agent and equipment businesses progressed overseas

N J

Analysis of Operating Income for the 1H of FY2013 (YoY)

(1H FY2012: 11.2 billion yen == 1H FY2013: 16.8 billion yen]

7.5 1
(Billions 5.7
of yen) !
50 | E
Overseas i
25 | Subsidiaries !

Jan-Mar 2012 : 1.4
Results i

00 13 , -0.8
: Foreign ESaIes Quantity & C ot
Exchange i Composition " Selling  Raw Materials Redutctlon, Fixed Cost
25 ! Price ete.
SEKISUI GHEMICAL GROUP .10
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Key Measures for the Second Half of FY2013 s Wil 0 B Il , ,
Figures in parentheses are mobile solutions sales
/ i SuStainable grOWth \ ::I,:I)K - ‘50% f)oz:',atin Income %ast:r:l Strategic 2
—Earning structure reform and bolstered controllable— 100 Sales Ratio in Stratégic Business Fields within HPP: 63%
Business Fields within HPP : L — 88.3
IT:  Expand smartphone and tablet computer components sales 72.8 17.3 = 22.7
Expand ITO film production quantity m 17 933 10.5
<7.3>
AT: Increase high-performance interlayer film sales in the US 6.0
. 50 -
and Asia AT
Develop the automobile molded product businesses in
India and Indonesia
MD: Broaden synergies of the Europe and U.S. diagnostic 23.8 26.5 mMD  28.4
\_ agent and equipment businesses Y, 0 . . .
1H FY2012* 2H FY2012 1H FY2013 2H FY2013
* Exclude overseas January—March 2012 sales (Pian)

Analysis of Operating Income for the 2H of FY2013 (YoY)

Overseas Sales

63% 62%
2H FY2012: 12.1 billion yen =+ 2H FY2013Plan: 18.2 billion yen (Billion‘s 56% 57%: - peratingl Incon|11e Rﬂgg ir7\7/
' f verseas sales within 1 77%
(Billions 61 G of yen) / 1086 — 1106
of yen i ’ Overseas Ratio
5.0 0 100.0 [ 87.3
) ! Sales 81.1 : ;
i CUENIY Cost Reduction, a3k
25 ' Composition .
E - 50.0 E E ﬂ Europe
00 Total Foreign . . 33.0 Horth 35.4
i Selling L &South .
Exchange: Price 253 26.7 Americas
i i 0.0 L L L
25 Materials 1H FY2012* 2H FY2012 1H FY2013 2HFY2013

* Exclude overseas January—March 2012 sales (Plan)

SEKISUI CHEMICAL GROUP - 11 9
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Overview for the First Half of FY2013

/ Domestic

Overseas

Public sector: Sales volume increased owing to strong public investment
Private sector: Despite the slow implementation of pricing increases, sales progressed steadily from the business
synergy effect with Mitsubishi Plastics and strong housing start demand

Europe: Structural reform progressed and earnings are improving, but the improvement is still under way
US: The sheet business, centered on aircraft materials, was strong
K Asia: Business smoothly commenced and sales rose at Sekisui KNT (Hebei) Environmental Technology

~

/

Analysis of Operating Income for the 1H of FY2013 (YoY)

[ 1H FY2012: -2.0 billion yen== 1H FY2013: 1.0 billion yen ]

5.0 :
- Overseas: +1.9 Domestic: +1.0
(Billions -
of yen) 3.0 '
25 | ; 2.2
0.7 i 0.6
02 | 03 0.2 03 a2 o4 13 0
0 0 /l I — . I B _— I I '- I . I I
Total Foreign | Marginal  Fixed Newly Quantity Selling R c
i " aw ost Newly
Overseas Exchange? Fla,;?::s Cost consolidated Price Materials Reduction Consolidated
Subsidiaries ! Subsidiaries Fixed Subsidiaries
Jan-Mar 2012 ' Cost
25 Results , @3

SEKISUI CHEMICAL GROUP
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St'_R—IS—U_I UIEP: Forecast for FY2013

¥

Key Measures for the Second Half of FY2013

(‘Domestic
* Enhance the profitability of the general products business
* Establish the value chains in the water supply and sewerage,
agriculture, transport, construction and other fields to expand
the stock business
Overseas
* Europe: Continue progressing with the reestablishment of
the pipeline renewal business
« US: Aim to increase pipeline renewal business sales by
strengthening the sales force and other measures to fortify
the value chain structures
* Asia: Progress with the full-fledged development for entry
\_ to the ASEAN and China infrastructure markets

\

/

GS21-SHINKA!
Domestic Sales
(Billiong ARG
of yen) 101.1 —
L Publi

100.0 881 .., 258

—79'9 24.0 16.6 Busines:

14.7 i
50.0 -
1. 5 Private 7 6-

[ Sector

Busines

0.0 b 0 n Other

1H FY2012 2H FY2012 1H FY2013 2H FY2013 (Plan)

Analysis of Operating Income for the 2H FY2013 Forecast (YoY)

(2H FY2012: 3.8 billion yen = 2H FY2013 Forecast: 6.0 billionyen | 300
5.0 (Billions
) J/‘ g of yen)
(Billions Overseas: +1.3 Domestic: +0.9 20.0
of yen) N i ’
25 22 i 2.1
E 2’::‘: 1.1 Raw Fixed 10.0
i 0.5 0.4 Materials Cost 01
0o 0.2} %35 o2 09 03 42 %
Total Marginal Quantity Cost Newly 00
Foreign (2000, Consolidated  Selling  Redustion Consolidated
Exchange Subsidiaries Price Subsidiaries
25 . -10.0

Overseas Sales

S 19.7
L, o e[l
8.7
B4 Ea o Las
72 71
83
I 43 l I 43 | b
e -l *' Cancellation '*
1H FY2012* 2H FY2012 1H FY2013 2H FY2013
(Plan)

*Exclude overseas January—March 2012 sales

SEKISUI CHEMICAL GROUP
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St'_K—IS—U_I Housing Company: Overview for the First Half of FY2013
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Overview for the First Half of FY2013 |

1. Sales and profit growth slightly above the 1H targets in both the
Housing and Living Environment businesses

Living Environment business

*Housing-related market conditions were as solid as anticipated,
and new construction housing orders rose substantially

[Detached Housing] Progress continued for product differentiation,
led by the Shin Smart Heim, and sales growth

eIncreased life stage-related orders, such as bath and kitchen renovation and
remodeling; Living environment business orders also increased

A

2. 1H orders progressed as planned for both new construction Hosing and

[Subdivision and Housing Complexes] Successfully responded to robust demand

| 4

1H FY2013 Results

*Housing order: +14% (YoY)

*New customers: +15% (YoY)

*Living Environment business order:
+10% (YoY)

A

Analysis of Operating Income for the 1H of FY2013 (YoY)

(Housing Business) 1H FY2012: 11.8 billion yen

1H FY2013: 14.6 billion yen

(B_ﬁ_'o (Living Environment Business) 1H FY2012: 5.0 billion yen 1H FY2013: 5.7 billion yen
illions
of yen) 0.7 Components, Living
25 L Cost Reduction, etc. Environment
. Business
Fixed Cost
-0.3 -1.7
0.0 ' . : . .
Total Sales factor Housing In_cn_’ease in_ Sales of
of Housing o Business Living Environment
Business Bl Fixed Cost Business
Profit Factors : - i
25 | ] Shift approximately 130 employees to
) Product Mix L after-sales.services............
=0 WousingBusiness | < Living Environmont Business -
-5.0
SEKISUI CHEMICAL GROUP 14 ]
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| Key Measures for the Second Half of FY2013 I

ﬂ . Maximize the order backlog at the term start with the aim of

increased profit in FY2014

* Minimize the impact on new housing construction orders from the
consumption tax hike

* Further expand the Living Environment business

2. Fortify the business structure for post-hike conditions

 Cater to local characteristics and step up measures to increase

market share and improve profitability

+ Innovate factory productivity by increasing percentage of in-factory
production, shortening on-site construction periods, and other
measures

o

2H FY2013 Plan \

* Housing order plan:
-5% (2H, YoY), +4% (Full year, YoY)
-Original plan: -10% (2H, YoY), +1% (Full year, YoY)

* Living Environment business order plan:
+9 %(2H, YoY), +10% (Full year, YoY)

Analysis of Operating Income for the 2H of FY2013 (YoY)

I\

Year-start Backlog

260.0
(Housing Business) 2H FY2012: 14.3 billion yen 2H FY2013 Plan: 15.4 billion yen (3;'“2:)5 +25.4bnyen q.

75 A (Living Environment Business) 2H FY2012: 5.2 billionyen =~ 2H FY2013 Plan: 6.3 billion yen 4 /

-~ 221.6
(Billions | .-
ofyen) [Cost Reduction, etc.] 2200 @ Lo

5.0 | Increase in Sales of 187.8 P

Living Environment Living o
Components, Business Environment 180.0 v
25 ¢ Product Mix, etc. Business Co
1- Fixed Cost A
0o | ladl 16 N
' Total Sales factor _— 140.0 e
of Housing - oo
25 AETEES Marginal Profit St agpz}f)t(irlna‘tﬁly 13(')'4;9mplojye“ . > c
Factors 100.0 *
“ <(iving Environment Business> 012 2013 B (Gvinal
-5.0 Plan) Plan)

SEKISUI CHEMICAL GROUP
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St'_K—IS—U_I Housing: Forecast for FY2013
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l Market Outlook and Measures to acquire housing ordersl <Reference>Differentiated tool load ratio trend

100%

Measures to
acquire housing orders

of the fundamental strategy of being the N pplier of smart houses

2H Plan
. . Yy
Market OuthOk . Hou§1ng Order (Uﬂlts, YOY)A 5% 9
_ iving Environment Business Order (YoY): +9%
90% 88% o
87% 859
Overview for 1H FY2013 Forecast for 2H FY2013 3% o %
*Positive market conditions boosted by . - " - . 79% 9 85% . 81%
Market  |improving market sentiment, anticipation of rgc‘:)%‘:rng positive environment supported by economic 80% | 0 i 83% . ﬂ N
rising interest rates, and other factors y 80% 75% 81% 80%
ST TE 5.1k
Consumption *Moderate demand rise anticipating the date | *3Q: Some impact from the consumption tax hike 4.87TkW
tax impact appointed for transitional measures related | +4Q: Improving consumer sentiment with increasing 70% [ m
P to the consumption tax hike usage of government policies supporting home purchases m Solar power generator capacity (Average)
*Some volume increase in replacement . . ; Number of installed storage batteries|
- e T construction demand Dech.nmg replacement conslruc?lon dema.nfiA i (UGENEOISIGIOEAE5E
ousing 1ype . . . P *Relatively strong new construction, subdivision, and 60% . LS aloEe OIRET ERES)__
Brisk new construction, subdivision, and "+ —— Solar power generation systems End of End of
housing complexes demand housing complexes demand nd o ndo
—&— Smart Heim navi FY2012 1H FY2013
Cl:lset:;;er *Greater demand related to the environment (energy self sufficiency), comfort and peace of mind 50% The “Zlero Utility COSt,” House 3,565 I : 5,670
FY2010 FY2011 FY2012 1HFY2013 FY2013
Enhance product differentiation through an all-out application (Plan)

/’Replacement construction will )

October sales launch of the Smart Power Station series of next-generation smart houses

Detached incur a backlash from the pre-tax
. hike demand surge *Make the zero-energy specs the standard for our housing products
Housing *Relatively strong new S . .
\_construction demand ) *Highlight the high cost performance to stimulate demand
*Pre-tax hike demand continuing
Subdivision | through March 2014 Capture demand with the Smart Heim City subdivision brand
\Strongdemand )
Housing *Demand continues relatively X .
C ) sgong catustel:i byhant'itdpaﬁ?n of Steadily capture demand by fortifying our products and sales structure
omplexes changes to the inheritance tax
Livin - - Raising our demand-response coverage for existing customers
Envir%nmen ¢ *Pre-tax hike demand until 3Q in the high-volume zone of 15-25 year ownership (200,000 units)
Business ;f;gad‘{eggg?ind from focus on Continue focusing efforts on renovation projects geared to life stages;
Mainstax Eroducts order: +12% (2H FY2013, YoY)
SEKISUI CHEMICAL GROUP - 1 6 -
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Financial Results

for the Second Quarter of FY2013

Hideo Tagashira
Senior Managing Executive Officer
Responsible for Corporate Finance & Accounting Department

m] Financial Results for the Second Quarter of FY2013

Number of Consolidated Companies

L d
GS21-SHINKA!
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September 30,

March 31,

2013 2013 Difference
Consolidated Sekisui KNT Environmental
e . 170 167 Technology Co., Ltd. (China water
Subsidiaries . .
infrastructure business), etc.
Affiliates 3 3 N
(Equity Method)

Influence of Change in the Number of Consolidated Companies

(Billions of yen)

Net Sales

+3.5

Operating Income

+0.1

Sekisui KNT Environmental
Technology Co., Ltd. *

* Newly consolidated from the first quarter of FY2013

SEKISUI CHEMICAL GROUP
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Summary of Profit and Loss (Billions of yen)
1H of 1H of : Subsidiaries
FY2013 Fy2012+ | Difference Foreign |  Jan-Mar 2012
Exchange Results *!
Net Sales 533.1 516.0 17.1]51.2%2  (24.2) 37.7
Gross Profit 160.8 148.2 12.6
Gross Profit Rate 30.2% 28.7% 1.4%
Selling, Gen. and Admin. Expenses 123.3 123.2 0.1
Operating Income 37.5 25.0 12.5]12.9%* (4.6) 0.5
Equity in Earnings of Affiliates 0.8 0.3 0.5
Other Non-operating Income and 0.7 2.8 3.51
Expenses ﬁ Foreign exchange gain and
Ordinary Income 39.0 22.5 16.4 loss: +2.2
Extraordinary Income - 1.8 -1.8
Extraordinary Loss 1.1 4.7 -3.6
Income before Income Taxes 37.9 19.7 18.2
Corporate Income Tax, etc. 144 6.4*3 8.0
Income for Minority Shareholders 0.6 0.5 0.2
Net Income 22.8 12.8 10.0
Dividend per Share (Yen) 11 9 2 I

*1 Overseas subsidiaries previous fiscal year results represent the 9-month period from January to September 2012 (Overseas subsidiaries fiscal year ends were revised to March in
FY2012.), *2 Excluding effects from new consolidations and the 9-month reporting period for overseas subsidiaries, *3 Includes a tax payment decrease of ¥2.3 billion as a tax effect
associated with elimination of unrealized income following initiation of the consolidated tax payment system in the previous fiscal year
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Consolidated Cash Flows

(Billions of yen)

1H of 1H of
FY2013 FY2012
Operating Activities Cash Flows 59.4 344
Investing Activities Cash Flows -46.8* -11.4
Financing Activities Cash Flows -12.0 -16.1
Net Decrease (Increase) in Cash 2.0 6.8
and Cash Equivalents : :
Cash and Cash Equivalents at the End of Term 63.2 52.1
Free Cash Flow
=Operating Activities Cash Flows 6.6 18.4
+Investing Activities Cash Flows : :
-Dividends Paid

*Includes approximately ¥31.0 billion in (net) payments into time deposits
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Balance Sheets (Assets)

(Billions of yen)

Sept;r(;llb?,er 30, Ma;(c);l;l, Difference
Cash and Deposits 126.6 91.1 35.5
Account Receivable on Sales 165.4 1721 -6.7
Inventories 150.2 140.0 1021 ousing: +6.2 ]
Other Current Assets 39.9 36.7 3.2
Tangible Non-Current Assets 248.6 240.7 8.0
Intangible Non-Current Assets 47.7 49.1 -1.4
Investments in Securities 149.3 146.2 3.1<<[ At fair value: +4.3 ]
Investments & Other Assets 24.0 25.7 -1.7
Total Assets 951.7 901.6 50.2~<( Foreign exchange: +11.5 ]
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Balance Sheets (Liabilities & Net Assets)
(Billions of yen)
September 30, March 31, .

2013 2013 Difference
Non-Interest-Bearing | -
Liabilities 3759 353.0 22'9‘\LAdvances received: +12.3 ’
Interest-Bearing Liabilities 113.3 115.3 -2.0
Total Liabilities 489.2 468.3 20.9
Capital Stock etc. 209.3 209.2 0.1

JNet income: +22.8,
Retained Earning 227.6 209.3 18‘3‘\Dividends paid: -4.7
Treasury Stock -10.9 -11.6 0.7
Unrealized Holding Loss 20.8 17.8 3.0
on Securities ’ i ’
Minority Interests 15.2 14.3 0.9
Other Net Assets 0.5 -5.8 6.4‘<LJForeign currency translation
: L

Total Net Assets 462.5 433.2 29.3 adjustment: +6.5
Total Liabilities, Net Assets 951.7 901.6 50.2
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Depreciation and Capital Expenditures
(Billions of yen)
Depreciation Capital Expenditures
1H of 1H of . 1H of 1H of .
FY2013 Fy2012+ | Pifferencel  pyoo13 Fy2012+ | Pifference
Housing 3.6 34 0.3 6.4 6.5 -0.1
UIEP 2.9 3.1 -0.2 4.6 4.7 -0.0
HPP 8.7 9.9 -1.2 8.5 8.3 0.2
Others 0.7 0.9 -0.2 0.5 1.0 -0.6
Eliminations or
Unallocatable 0.3 0.3 -0.0 0.3 0.5 -0.2
Accounts
Total 16.2 17.6** -1.3 20.3 21.0%3 -0.7
*1 Overseas subsidiaries previous fiscal year results represent the 9-month period from January to September 2012.
(Overseas subsidiaries fiscal year ends were revised to March in FY2012.)
*2 Overseas subsidiaries depreciation for the three months from January to March 2012 was ¥2.0 billion
*3 Overseas subsidiaries capital expenditures for the three months from January to March 2012 was ¥1.1 billion
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Depreciation and Capital Expenditures

(Billions of yen)

FY2013 FY2012*! Difference
(Plan)
Depreciation 36.0 34.9%2 1.1
Capital w3
Expenditures 36.0 36.8 0.8
Research and
Development 26.0 25.9 0.1
Expenditure

*1: Overseas subsidiaries previous fiscal year results represent the 15-month period from January 2012 to March 2013.
(Overseas subsidiaries fiscal year ends were revised to March in FY2012.)

*2: Overseas subsidiaries depreciation for the three months from January to March 2012 was ¥2.0 billion
*3: Overseas subsidiaries capital expenditures for the three months from January to March 2012 was ¥1.1 billion
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Earnings Plan for FY2013
(Billions of yen)
Overseas
FY2013 w1 . FY2013 Subsidiaries
(Revised Plan) FY2012 Difference (Original Plan) Jan-Mar 2012
Results*!
Net Sales 1,100.0 1,032.4 67.6 1,078.0 37.7
Operatin
peratinig 81.0 59.6 21.4 74.0 0.5
Income
Ordinar
Y 79.0 60.7 18.3 70.0
Income
Net Income 42.0 30.2 11.8 35.0
Dividend per
P 22 18 4 20
Share (Yen)
*1: Overseas subsidiaries previous fiscal year results represent the 15-month period from January 2012 to March 2013.
(Overseas subsidiaries fiscal year ends were revised to March in FY2012.)
*2: Forex rate assumptions for the 2H FY2013 forecasts are ¥99/USS$ and ¥130/€.
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This slide presentation may contain forward-looking statements. Such
forward-looking statements are based on current expectations and beliefs and
are subject to a number of factors and uncertainties that could cause actual
results to differ materially from those expressed or implied by such
statements due to changes in global economic, business, competitive market
and regulatory factors.
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1. Main data in Housing business

Housing Company Results and Plan

FY2013 FY2012 FY2011
1H 2H (Plan) | Annual (Plan) 1H 2H Annual Annual
Net Sales (Billions of yen) 2439 256.1 500.0 231.8 237.3 469.0 449.4
A | |Housing 171.3 181.7 353.0 164.5 169.2 333.7 3223
% Houses 161.8 170.7 332.5 155.0 160.5 315.5 304.7
g Land 9.5 11.0 20.5 9.5 8.7 18.2 17.6
E Living Environment 72.6 74.4 147.0 67.2 68.1 1354 127.1
= Refurbishing 51.6 52.3 103.9 47.5 48.3 95.8 88.8
© Interior-Exterior 3.0 2.8 5.8 2.9 2.7 5.6 5.8
Real estate 18.1 19.2 373 16.8 17.2 34.0 32.5
. 71100 7,550| 14660] 6750 7,110 13,860 13,240
Detached houses 5,420 5,400 10,820 5,300 5,310 10,610 10,490
Heim 4,150 4,100 8,250 4,110 4,120 8,230 8,390
Two-U 1,270 1,300 2,570 1,190 1,190 2,380 2,100
Apartments 1,690 2,150 3,840 1,450 1,800 3,250 2,750
3 2. Main data
E e Mo oy < Detached houses™/ 30.7 - - 29.9 30.0 30.0 29.7
7 e e e 71 : | el aml e
Floor space (Square meter) 128.0 - - 128.5 127.9 128.2 127.9
Exhibition places (Units) 425 - 430 409 - 407 404
Sales staff (Number of person) 2,5 11 - 2,4 10 2,3 69 - 2,259 2,222
Rebuilding ratio (%) 34 35 34 33 34 34 35
Referral sales ratio (%) 38 46 42 41 42 41 40
* Rebuilding ratio and Referral ratio are based on time of orders- received.
2. Housing orders (Millions of yen)
FY2013 FY2012 FY2011
1H 2H (Plan) é‘;;‘l‘)“‘l 1H 2H Annual 1H 2H Annual
Year-start Backlog 211,900 | 244,000 - 187,800 197,000 - 171,800 189,100 -
Growth Rate +13% +24% - +9% +4% - +16% +14% -

New Orders 248,426 | 219,174 | 467,600 | 214,657 | 226,314 | 440,971 211,197 | 204,093 | 415,290
Growth Rate +16% -3% +6% +2% +11% +6% +5% +5% +5%
Sales of houses 216,326 | 225,874 | 442200 | 205,457 | 211,414 | 416,871 193,897 | 205,393 | 399,290
Growth Rate +5% +7% +6% +6% +3% +4% +6% +9% +7%

Balance at the end 244,000 | 237,300 - 197,000 | 211,900 - 189,100 187,800 -
Growth Rate +24% +12% - +4% +13% - +14% +9% -
3.Housing starts (in number of unit)
FY2013 FY2012 FY2011
1H 2H (Plan) Annual (Plan) 1H 2H Annual Annual
Housing starts* 494,000 471,000 965,000 442,948 445,198 888,146 841,246
Egzlﬁglﬁfrggjv*;‘)"ff 182,000  160,000] 342,000  161,247|  152.806|  314,053| 304,822
Sales by our company 7,110 7,550 14,660 6,750 7,110 13,860 13,240
E;fsfzgnﬁ;z;‘;g“ 5,420 5,400 10,820 5,300 5,310 10,610 10,490
Our share in Detached houses=B/A 3.0% 3.4% 3.2% 3.3% 3.5% 3.4% 3.4%

*“The housing starts” an
4.The ratio of the houses equipped with the high-performance specifications

d “Privately-owned houses” after IH of FY2013 are based on a forecast.

FY2013 FY2012 FY2011
1H 2H (Plan) Annual (Plan) 1H 2H Annual Annual
Solar power generation systems 83% 86% 85% 86% 84% 85% 83%
installed
Tiled exterior walls (Heim type JX) 70% 70% 70% 69% 70% 70% 63%
All-electric housing 88% 90% 89% 90% 89% 89% 89%
Comfortable Air System 66% 70% 68% 66% 70% 68% 71%




